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The High-Value Nutrition National Science Challenge builds the 

science excellence and knowledge New Zealand needs to create 

and deliver foods to the world that people choose to stay 

healthy and well



HVN Directorate

Challenge Director 
– Joanne Todd

Research 
Operations 
Manager –

Simmon 
Hofstetter

Senior Marketing 
and Comms 

Advisor – Treena 
Brown

Vision 
Mātauranga 

Leader – Arohaina 
Owen

Executive 
Assistant –

Eleanor Surtida

Chief Scientist –
Richard Mithen



Goals
• Increase export revenue of high-value foods with validated 

health benefits
• Support the development of new high-value foods
• Increase business investment in Research and Development
• Increase NZ’s reputation as a producer of high-value foods 

and as a science leader in food-health relationships
• Support businesses with the evidence required for health 

claim applications



High-Value Nutrition has four
Health Themes: 
- Metabolic, 
- Immune, 
- Infant, and 
- Digestive Health.

Consumer Insights and 
Science of Food 
are supporting programmes. 

Our research shares a 
Systems Nutrition approach
and is guided by the Vision 
Mātauranga framework.



Te Ao Māori Strategy

• Ngā uara: a focus on values

• Industry Engagement

• Capacity/ Capability Building



Highlights

28 Number of biomarkers/ 
fingerprints identified

56 
(16)

Number of businesses 
using HVN capabilities 
(Māori owned)

118 
(40)

Number of products in 
research (from Māori 
businesses)

$7.7m 
($2.7m)

Co-funding investments 
(from Māori owned)

>250
Number of funded/ 
aligned publications

2

Patents on a novel 
bioactive delivery system 
(Plus 2 submitted)



https://www.highvaluenutrition.co.nz/the-science/contestables/



Impact



Impact findings
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